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F-The co-founder of
Net Impact, Mark
f' Albion is the author

of the NYT Best Seller,
“Making a Life,
true to : and most recently
you rself “True to Yourself: Leading a Values-Based
g - - J r Business.” A former Harvard Business School
i = Professor, Mark has spoken at over 125 business
' - s | 0 schools, written dozens of articles for Fortune
MA K [N (J / A N and Fast Company and writes a 12-year old
= monthly e-newsletter serving 87 countries
A L [VIN (-J which can be found at www.makingalife.com.
Mark Albion__
B ADDITIONAL SPONSORS:
“Each of us has a spark of life inside us, MBA Career Development

and our highest aspiration should be to

g C for Ethi d Religious Values in Business
set off that spark in one another.” —ue to Yourself enter for Ethics and ReligioNESiiE I
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