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RESPONSIBLE CORPORATE CITIZENSHIP AND THE IDEALS
OF THE U.N. GLOBAL COMPACT
“Business practices rooted in universal values can bring social and economic gains”.  Ban Ki-Moon, Secretary-General, United Nations

 SEQ CHAPTER \h \r 1At the founding of the UN in 1945, political and business leaders as well as scholars shared the conviction that commerce could play an important role in fostering peace.  Half a century later, with the emergence of the interlocking global economy and the enormous new reach of business, the business community faces new challenges in its engagement with societies emerging from conflict.

While business still retains its core responsibilities of creating jobs and wealth and thus contributing to poverty alleviation, under the rubric of global corporate citizenship, business is increasingly developing new policies and practices aimed at promoting human rights, preventing violent conflict, and contributing to more peaceful societies.  A prominent forum for such efforts is the Untied Nations Global Compact, a new initiative (started in 2000) intended to increase and to diffuse the benefits of global economic development through voluntary corporate policies and actions.  Over 3,000 businesses throughout the world have already signed on as participants.

There is a growing realization that we need more educational resources to help present and future business leaders in the practice of responsible corporate citizenship.  This need is underscored in the new Principles for Responsible Business Education as well as the Principles for Responsible Investment (Appendices 1 & 2 in the volume).
As a response to this need, the AACSB (The Association to Advance Collegiate Schools of Business), The United Nations Global Compact Office, and the Joan B. Kroc Institute for International Peace and The Center for Ethics and Religious Values in Business of the University of Notre Dame brought together major business leaders and scholars to discuss the issues.  As a result, we are happy to announce a forthcoming book titled PEACE THROUGH COMMERCE:  RESPONSIBLE CORPORATE CITIZENSHIP AND THE IDEALS OF THE        U.N. GLOBAL COMPACT.

The book has essays by major scholars on corporate citizenship and contains case stories on companies, including Anglo American, IBM, Chevron, Bristol-Myers-Squibb, General Electric, Novartis, Unilever, Nestle, Ford, Barloworld, Freeport MacMoran, Occidental Petroleum, Cerrejón and many others.

Scheduled for publication by the University of Notre Dame Press in early 2008, the book is edited by Oliver F. Williams.  Williams is director of the Center for Ethics and Religious Values in Business at the University of Notre Dame.  He also serves in a joint appointment at the University of Cape Town and Stellenbosch University and is the Donald Gordon Fellow at the University of Cape Town.

For further information, see the Center for Ethics website:  http://www.nd.edu/~ethics/ and the website of the University of Notre Dame Press:  http://www3undpress.nd.edu/
